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Outline of workshop 

 
• What do we know about dog walkers ? 

 -  MENE survey main messages 
 

• Identifying the issues  dogs present to the work of LAFs 
- working groups exercise 

 
• Identifying  opportunities to tackle some of the issues  

- feeding this into the dog advice and ongoing promotion 
 

• Case study – Durham Civic Pride Team 
 



What do we know about dog walkers ? 

 
• 25% households have a dog (8 - 10 million dogs) 
 
• Latest  MENE survey shows: 

 2.85bn visits to the natural environment includes 1.4bn taken 
with a dog 

 49-50% of all visits show this level of use 
 Most visits taken close to home -  

o 49% less than 1 mile from home 
o 27% 1-2 miles from home 
o 14%  3-5 miles  
o 10% over 5 miles 
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Benefits of dog ownership 

• Companionship,  joy and fun 
 

• Regular exercise provides for physical and spiritual well-being – 
improves the health of the nation 
 

• Feedback on path conditions and standards, eyes and ears in the 
countryside 
 

• Provides social interest groups 
 

• Assistance dogs  increase mobility and social interaction for owners 
across a range of disabilities 
 
 



Understanding dog walkers  

 
• Dog walkers go to safe areas for off-lead exercise 

 
• Dog walkers want relaxed,  trouble free enjoyment 

 
• Often do not know the problems their dog  can cause – may not be 

obvious what impact the dog has had  e.g.  disturbing feeding birds 
 

• Will assume behaviours are ok if they see other dog walkers doing it 
 
 

 
  

 



Feedback from you… 

 
 

• Identify issues dogs and dog walkers present for LAFs 
– opportunities and  
– challenges 

 
• Feedback  from each group 
 
• Prioritise the top 3 with sticky dot voting 

 
 

 



DCC Case Study - Responsible Dog Ownership 
Campaign 

  
 
 

Why is a campaign needed? 
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Why allocate a whole months worth of resources to a responsible dog ownership campaign?

Dog fouling is a major issue within our communities, it generates a significant number of service requests from clean ups to enforcement for the Council.
It is regularly set as a priority at Police and community Together (Pact) meetings and often seen as more of an issue than more serious crimes.
It is the second most common reason given by residents for their perception of anti-social behaviour (ASB) remaining stubbornly high despite year on year falls in police recorded ASB.



 



DCC Case Study - Responsible Dog Ownership 
Campaign 

  
 
 

Traditional methods and new approaches to 
dealing with dog fouling 
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Traditional and new services we have provided to tackle the problem include,

Providing and regular emptying of dog waste bins in and around parks, grass verges, pedestrian areas, footpaths, larger open spaces and coastal promenades;

DCC believes in an education first then enforcement approach. As part of this we deliver primary school focused envirocrime sessions that promote responsible dog ownership via our mascot, Scoop 

A new approach we have adopted is The promotion of our Green Dog Walkers Scheme, which allows responsible dog owners to help bring about behaviour change in a friendly, non-confrontational way 1300 residents have signed up to the scheme so far and this continues to grow.

The issuing of fixed penalty notices to offenders. We have a zero tolerance approach to anyone witnessed comitting offences.

 



DCC Case Study 

 

 
 

Barriers to tackling the problem 
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Whilst all the existing work helps, there are two significant barriers to tackling the problem:-

firstly, there are still some sections of the community that do not accept the need to clean-up after their pet; and 

secondly, there is a lack of community intelligence on offenders which makes it more difficult for the Neighbourhood Wardens to target their limited time against those people. 


so how did we try and tackle these barriers?



DCC Case Study 

 

 
 
 

Aims of the campaign 
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As already discussed we have traditional methods and new approaches in place to tackle the problems we have to deal with but they quite often operate independently of each other. 

The campaign approach allows us to coordinate activities across departments to engage with Responsible dog owners, encourage reporting and intelligence gathering, safe guard our Counties dogs through micro chipping whilst making offenders more aware of their likely hood of being caught as well as issuing FPN,s

Therefor the aims of the campaign are,

to raise awareness of the need to be a responsible dog owner;

to educate school children about responsible dog ownership; 

to engage communities in changing the behavior of irresponsible dog owners;

to encourage communities to provide intelligence about offenders; and

to catch and take enforcement action against offenders.

A campaign brief was developed and During February 2013  we delivered a month long campaign  this was such a success that a second campaign has just been delivered in February 2014 

The focus in both cases is on 15 hot spot areas: These areas are identified through consultation with, Parish Councils, CRM (Council recording system) Clean & Green and our Neighbourhood Wardens.

During the 2014 campaign this consultation also included Leisure services as the focus of this years campaign was on 15 playing fields county wide. 

This change was made in response to the number of complaints that Leisure Services receive about dog fouling, which hampers or prevents organised sporting competitions from taking place and creates health risks for children who are naturally drawn to such locations.  

The campaign is delivered mainly by Civic Pride Officers and the Neighbourhood Wardens; however, there is also a contribution from our stray dog kenneling providers and Durham Constabulary. 




Results of the 2013 campaign 

• 23 press articles,  
• 22 schools visited engaging with 6,343 children.  
• 361 residents joined GDW increasing the number to 750. 
• 24 Fixed Penalty Notices issued. 
• 19 Warning Letters issued 
• 706 dogs micro-chipped, 41 dogs chip checked. 
• 38% increase in reporting of dog fouling  
•  90% of residents aware of DCC action to tackle the problem 
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23 articles in regional and local papers, 
22 school education sessions delivered to a total of 6,343 children. From whole school assemblies lasting about ½ hour to more in depth classroom sessions lasting about an hour.
361 residents signed up as Green Dog Walkers at the responsible dog ownership events bringing the total number signed up to the scheme to over 750.As stated earlier this is now well over 1000.
24 fixed penalty notices were issued to dog walkers who failed to pick up after their pet.
19 advisory letters were issued to dog owners reported as probable offenders.
706 dogs had a micro-chip implanted during the campaign.
41 dogs had their micro-chip checked to ensure it was still working and that the correct owner details were recorded. .
38% increase in the number of dog fouling service requests compared to the same period in the previous year.
90% of residents aware of DCC action to tackle the problem

In addition to these results,  a post campaign survey also showed a greater willingness amongst local residents in the majority of the locations to provide information about offenders and also highlighted an issue with residents being unclear about how they could report offenders. 

This has led to us developing a small postcard signposting residents to where they can report offenders in confidence during this years campaign. As the campaign is ongoing the results are not yet currently available but will be posted on our webpages.







                  Any Questions? 

DCC Case Study 
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Before I take any questions I would just like to introduce you to Scoop our mascot who is pictured centre together with one of our sponsors Mr Olivier Bernard, former Newcastle player and now owner of Durham Football Club as well as one of our Neighbourhood Wardens promoting this years campaign



Sharing  approaches 

Hampshire Countryside Service  
• http://www3.hants.gov.uk/dogs 

Paws on Dartmoor 
• www.dartmoor.gov.uk/dogs 

Dorset Dogs 
• www.dorsetdogs.org.uk 

Durham Civic Pride 
• www.durham.gov.uk/civicpride & civicpride@durham.gov.uk 

Northumberland Coast  AONB 
• http://www.northumberland.gov.uk 

Forestry Commission 
• www.forestry.gov.uk/england-dogs 

Natural England 
• www.naturalengland.org.uk/countrysidecode 

 

http://www3.hants.gov.uk/dogs
http://www.dartmoor.gov.uk/dogs
http://www.dorsetdogs.org.uk/
http://www.durham.gov.uk/civicpride
mailto:civicpride@durham.gov.uk
http://www.northumberland.gov.uk/Default.aspx?page=6905
http://www.forestry.gov.uk/england-dogs
http://www.naturalengland.org.uk/countrysidecode
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